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Kimberly is  a versatile, highly creative, multimedia designer who possesses a keen eye for innovative design. She has a Bachelors Degree in Graphic 
Arts and has served in a number of capacities in multimedia design for more than 10 years,  with experience in the fields of company branding, digital 
marketing, and web design. Kimberly is passionate about company success and go the extra mile to ensure ultimate satisfaction.

PROFESSIONAL SKILL

EDUCATION

EXPERIENCE 

Adobe InDesign

CSS3

Adobe Illustrator

PHP

Adobe Photoshop

JavaScript/ jQuery

HTML5

Wordpress

Bachelor of Applied Science Degree, Graphic Arts  – Robert Morris University
Graduated February 2009

• Honors Program/Dean’s List  • Full Bleed Student Magazine designer and writer • Study abroad— Florence University of the Arts

February 2009 – Present, Applewhite Design, Sole Proprietor
• Develop clean, responsive website design that generate leads, attract customers and grow sales through memorable user experiences 

for companies such as Urban GIS, GIDI, The Leverage Network, Inc, TeamUP and Material Service Testing Laboratories.
• Build distinctive brands that separates businesses from their competitors; from logos to marketing collateral design.
• Build and publish mobile apps for Android and iOS for events such as conferences and/or summits.

February 2009 – June 2017, Urban Ministries Inc., UX/UI Designer Previously Sr. Multimedia Designer, Multimedia Designer
•  Developed and maintained digital publications, landing pages, websites (content & promotional), ebooks,  email campaigns, news-

letters, ecommerce, and social media banners.
• Worked on digital projects for UMI partners such as Gloo, Circle Y Ranch Camp, and Evangelical Training Association.
•  Collaborated with Marketing, Sales, IT, and Content departments to create and translate interactive designs and wireframes.
• Spearhead the production of visually strong, easy to use and access user interfaces on web, mobile, and desktop applications.
• Knowledge of InDesign/InCopy work flow with Woodwing multi-channel publishing and digital assets management.
• Managed the development of promotional websites and marketing collateral for unique product lines.
• Clearly communicated design strategy, rationale, and perspective to project stakeholders.
• Designed and createed non-digital marketing projects such as flyers, brochures, ads, etc.
• Lead designer of various educational publications and websites.
• Directed art direction for content for print/web publications.
• Led weekly production meetings with project stakeholders.
• Trained  interns on best practices for print/web design and layout.

September 2008 – December 2008, J. Murray & Associates, Inc, Web Design Intern
• Created logos for web design.
• Design graphics and images for websites and banners.
• Assist the design/developed of website templates.

Kimberly Applewhite



“The artist is nothing without 
the gift, but the gift is nothing 
without work.”

~ Émile Zola
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LOGO
design

Genesis Exodus is an organization committed to helping 
homeless, poor and disabled people to achieve health and self 
sufficiency. Client logo needed represent moving from the past 
to a new future.

A logo is important to a business and to the branding of the 
company’s name, but can also help attract new customers. 
Strong logo design that appears on advertisements or promo-
tional products  will stand out cause people to remember the 
company. 

Logos should convey something essential about the business’ 
identity. The design should reflect the business’ personality, 
its attitude, its sense of style. A lot is this is conveyed through 
symbols, text, and color usage.  

GenesisExodus Logo Client
Your Name Client

Scope of Work
Logo Design, Business Card

Year
2011
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Client
John Richards Jr.

Scope of Work
Logo design

Year
2014

Client
God’s Harbor For All Souls

Scope of Work
Logo Design

Year
2017

Johnrichardsjr.com is a personal website for John Richards 
who write about Christ, Sports, and Culture through a gospel 
lens. His mission is to faithfully engage the digital community 
in matters of faith. John live at the intersection of culture and 
the Cross. He speak at various conferences and events, touch-
ing on relationships, discipleship, spiritual disciplines, and 
faithfulness to Scripture.

Harbor Jr. Children Ministry focus is to help in the spiritual de-
velopment and growth of our youth through relevant, fun and 
educationally-sound material. In order to build and strength-
en their relationship with God. Logo is a modern kid-friendly 
version of God’s Harbor For All Souls main log

John Richards Jr. Logo

Harbor Jr. Logo
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Client
Charlden & Associates

Scope of Work
Logo design

Year
2017

Charlden & Associates is a consulting firm that manages 
social media campaigns which often includes creating 
marketing content.

Charlden & Associates Logo
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Client
The Leverage Network Inc.

Scope of Work
Logo design

Year
2014

The Leverage Network is dedicated solely to promoting 
the advancement of African Americans/Blacks in Gover-
nance roles in Healthcare and healthcare services with a 
goal to increase the representation of African American/
Black leaders holding seats on the boards of healthcare 
organizations across all sectors of the industry.

The Leverage Network Logo
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BRANDING
design
Branding is more than a memorable logo. A company that 
has good branding increases its value and makes acquiring 
new customers easier. A company brand is everything, from
people’s perception of a company’s customer service and rep-
utation to advertising, and culture. 

Branding helps your target market to select you over the 
competition and to see you as the sole provider of a solution 
to their problem or need.  



9

Client
National Basketball Retired Players Association

Scope of Work
Folder, letters, brochures, certificate, membership Cards

Year
2014

The National Basketball Retired Players Association is a char-
itable 501(c)3 non-profit organization with a two-pronged 
mission to assist former NBA, ABA, Harlem Globetrotters and 
WNBA players in their transition from the playing court into life 
after the game, while also positively impacting communities 
and youth through basketball.

Membership Package
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Client
The Leverage Network Inc.

Scope of Work
Website, brochure

Years
2014, 2018

The Leverage Network is dedicated solely to promoting 
the advancement of African Americans/Blacks in Gover-
nance roles in Healthcare and healthcare services with a 
goal to increase the representation of African American/
Black leaders holding seats on the boards of healthcare 
organizations across all sectors of the industry.

TLN Marketing
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Client
The Leverage Network Inc.

Scope of Work
Digital marketing, direct mail, brochure

Year
2017

The EWOC Summit is a professional leadership and Board 
Governance conference designed to increase the repre-
sentation of African American/Black women on boards 
and to enhance our leadership journey. The summit 
brings together some of the most dynamic, influential 
and successful women in healthcare and corporate Amer-
ica to share candid, authentic conversations and lessons 
learned.

Executive Women  
of Color Summit
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WEB
design
From SEO and traffic to branding and conversion rates, 
your site’s web design affects your entire Internet pres-
ence. Thoughtful website development  can increase 
customer traffic and an improved user interface with user 
experience in mind will increase conversion – generating 
new business at an exponential rate.

The website is an extension of the company’s branding 
and customers first impressions are at times can be 
based off their user experience. That is why it is import-
ant  to create a great user experience and have the right 
content that will cause to customer to view more than 
just the homepage.
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Client
Evangelical Training Association.

Scope of Work
Landing page, UX

Year
2017

Since 1930 ETA has been providing excellent curriculum 
and effective training programs for churches.

ETA facilitates kingdom growth and serves as a bridge 
between member schools and the broader evangelical 
community. Our unique lay leadership resources equip lo-
cal churches, Bible Institutes, and academic communities 
with proven training curriculum.

ETA Landing Page
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Client
Team Up NFP

Scope of Work
Logo design, WordPress website, UX

Year
2015

Team Up exists for the purpose of empowering youth to 
become self-sufficient leaders and contributors to their 
community.

Its mission is to positively impact the youth and communi-
ty we serve by providing programs and resources that pro-
mote life skill development, healthy living and education

Team Up Website
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Client
The Leverage Network Inc.

Scope of Work
WordPress website; UX

Years
2014, 2017

The Leverage Network is dedicated solely to promoting 
the advancement of African Americans/Blacks in Gover-
nance roles in Healthcare and healthcare services with a 
goal to increase the representation of African American/
Black leaders holding seats on the boards of healthcare 
organizations across all sectors of the industry.

The Leverage Network Inc.
Website



www.applewhitedesign.com
kapplewhite@applewhitedesign.com
ApplewhiteDesign


